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Change

As Crisis Call Center moves into the new f
of 2007 we began expl ebrrianngd itnhge” ptohses ienltietry woift
with most major changes, this has been a long and somewhat challenging process. The Chinese sym-
bol for crisis, which represents “danger and
years. For those of us intimately involved in the services provided by the Center, this symbol has been
and will remain, very near and dear to our hearts. However, it is not something that was widely recog-
nized or understood by others.

Our exploration process began by contracting the services of a local marketing firm who tested
the logo with people not associated with Crisis Call Center. Some of the responses from those indi-
viduals included guesses that it might be a logo for a martial arts dojo or a Chinese restaurant. Not
one person connected it with human services, Crisis Call Center or even the word crisis. The argument
could be made that if we did a better job of marketing ourselves and our logo, perhaps more people
would recognize it. Unfortunately, the sad truth for allofusinthenon-pr of i t wor | d i
the funds for a major marketing campaign. Th
room for doubt about its representation is very important to us. We believe this has been a truly
worthwhile endeavor.

I would like to express a heartfelt thank you to David Branby Advertising. David, Suzanne and
Joey have shown incredible patience and understanding as we have struggled through the process of
letting go so that we could begin to consider fresh new ideas and embrace our new brand.

To answer the question | posed in our | ast
Crisis Call Center do?” we often stumble over
to glaze over. So, how do we answer that que

you know!"”
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We’ll get you through it.™

Mission
To compassionately help people in crisis make healthy choices for a happier future.

Programs
A 24-hour help line, information, intervention, prevention, referrals, advocacy, and outreach.

Elevator Speech
Q: Crisis Call Center? What"s
A: We help people get through tough times.
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Kathy Jacobs—Executive Director




Crisis Lines FY 2007-2008

Crisis Call Center has experienced
many changes in the past year. We are a 24
hour suicide prevention and crisis interven-
tion hotline currently serving the entire State
of Nevada. We have been part of the National
Hopeline Suicide Prevention Network since its
inception and in the past few years the Na-
tional Suicide Prevention Lifeline as well.

Many of the changes to the crisis lines
that have taken place this year have been
directly funded by Li
to Substance Abuse and Mental Health
Services Administration. Lifeline requires that
all Crisis Centers in the network perform
within the agreed upo
dards" . Therefore, C
mented a new risk assessment procedure and
continued to recruit volunteers into our ongo-
ing training program. Part of our plan is to
work with emergency rooms that respond and
aid suicide prevention programs to form a
more cohesive working relationship. We are
constantly reviewing our procedures on how to
best serve our callers.

The Crisis Call Center has also agreed
to become a Regional Back-up Center for the
National Suicide Prevention Lifeline. We are
now taking overflow calls from the states of
Arizona, California and Hawaii. We are help-
ing answer calls the Call Centers are unable to
answer in those states. We maintain resource
data pertinent to each area to enable staff and
volunteers to help callers from out of state ar-
eas.

We have also agreed to be part of the
most recent evaluation being conducted by
Columbia University and the National Suicide
Prevention Lifeline regarding the Effectiveness
of Suicide Hotline Training and Usage Pat-
terns. We are one of seventeen centers in-
volved in the evaluation of: 1) the impact of
Living Works*® Applied
Skills Training (ASIST), which has been
adapted for crisis centers 2) assessing the di-
versity of callers to the 1-800-SUICIDE and

1-800-273-TALK lines.

While change may mean that we are
asked to improve our procedures and proto-
cols and the resultant paperwork may be de-
manding, we accept the mandates for change
because we know that
objectives are to strive for the best possible
results in assisting our callers.

20,745 Total Calls
Crisis Lines1 & 2 -
15,464 Calls

research rel at ed

Substance Abuse
c Helpdines 633,Calls

Center impl e-

Lifeline - 2,866 Calls

Statewide Lines 1 & 2 -
1,170 Calls

'12800°Sulididé -
295 Calls

L . Debbie Gant-Reed,
Program Coordinator



Crisis Call Center —2007-2008

Suicide - 1,914
Mental Health - 6,767
Information/Support 91%

Abuse - 2,513
Child - 2,362
Elder - 151

Addiction- 1,598
Alcohol - 735
Methamphetamine - 164

Violence 1,303
Domestic - 827

Sexual Assault - 1,031
SASS Program - 208 Cases

Outreach:
Students - 5,327

Events - 3,744 people

Distributed Materials - 15,655

Programs - Crisis Lines, SASS,
- Nevada 2-1-1, Outreach Program



Every hour of every day, someone in
Nevada needs essential services -
from finding an after-school program
to securing adequate care for a child
or an aging parent. Faced with a dra-
matic increase in the number of agen-
cies and help-lines, people often don't
know where to turn. In many cases,
people end up going without these
necessary services because they do
not know where to start. Nevada 2-1-1
helps people find and give help.

2-1-1 is an easy-to-remember tele-
phone number that connects callers to
free information about critical health
and human services available in their
community.

Why: Until Nevada 2-1-1, there has
been no single, comprehensive state-
wide provider of information and
referrals for Nevadans. Because many
health and human services providers
offer specialized programs and ser-
vices for those in need, clients were
often confused or frustrated about
where to turn for help.

Finally, 93% of the users surveyed in-
dicated they found the information
they sought with ease, and 97% said
they would call 2-1-1 again.

Nevada 2-1-1 is the collaborative effort of:

e

HELPing People HELP Themselves

United Way of Northern
Of Southern Nevada Nevada and the Sierra

MNevada »*

275

Get Connected. Get Answers.

S

. wsssmuss Nevada 2-1-1

'/— ‘ North & South

N Combined Calls - 77,776

Nevada 2-1-1

Basic Needs - 13,404

Nevada 2-1-1
Disability - 22,671

Nevada 2-1-1

Rental - 4,175
Utilities - 6,913
Food - 3,585
Shelter - 1,860
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Forward

As Crisis Call Center continues its steady growth, staff and volunteers rose to a num-
ber of challenges during the 2007-2008 fiscal year, which included rebranding the center, set-
tling into new office quarters, adjusting to the increased call volume for both the crisis lines
and 211 and fine tuning the office operation for increased efficiency.

Realizing an urgent need to update the
the guidance of Fundraising and Development Director Allison Edwards), worked with a pro-
fessional public relations firm to rebrand the center with a more recognizable logo and tagline.
Those involved in the process explored a wide number of options, including even a name
change that would sound more ,friendly." A
logo were developed and approved by the board. An advisory group of professionals, not di-
rectly associated with the Center, was formed to suggest new and innovative PR techniques,
fundraising ideas and ways to attract and solicit corporate support. As a result, the center is
now positioned to achieve a strong positive profile, which both the staff and board recognize
will be an ongoing process.

Staff continued its adjustment to the new office environs and settled into the ex-
panded quarters by making more efficient use of the space and by adding a wide variety of per-
sonal touches that help retain the homey feel the center had in its old quarters in the univer-
sity district.

The organization of the additional space has helped facilitate the growth of the center
this past year which saw an unprecedented increase in calls regarding child abuse, elder abuse,
addiction and suicide. As the northern branch of the Nevada 211 call center (HELP of Las Ve-
gas is the Southern branch), the center also experienced exponential growth in call volume and
will continue to do so as a result of the economic downward spiral.

To further increase t he-toeldybperatioms, he gxecutife t
director has set July 2009 as the date when the computer system will be fully integrated and
converted to Tapestry.

Despite the constant challenges that face staff and volunteers at the center, their
ceaseless energy and foresight made my tenure as president this past year a smooth ride. The
oversight of the executive director, along with her amazing staff, keeps the operation on track
as it continues to grow, change and evolve.
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Penny Moezzi-Haas
President -Board of Directors




More to Come

The 2007-2008 fiscal year was very exciting in the
Development arena! First, we began a very exciting process
to change our “brand”. Thi s
felt it was necessary to have a look that better portrayed who
we are, what we do and what we promise to the community.
Through focus groups, staff & board input and the hiring of
David Branby Advertising we will launch our new brand by
summer 2008! The brand will include a new logo, tagline,
website..and a newly energized

Our Gala event this year added a new twist—CHAIRS!
The first annual CHAIR-ity Ball was a wonderful evening—
full of fantastic people, gre
200 people braved the weather and celebrated Crisis Call
Center at the Siena. Over 50 artistic chairs were created for
our live and silent auction by artists, volunteers and groups.
We had a magnificent evening and look forward to the event
again next year.

As we move into the
2008-2009 year, more change
is on the horizon. With a new
look, new website and an increase
in new support we are sure to
have an exciting year ahead!
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PO Box 8016
Reno, NV 89507

Phone: 775-784-8085
Fax: 775-784-8083
www.crisiscallcenter.org

Crisis Call Center
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